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The purpose the Forest Information Billboard is to share specific information on forest reporting
including advances in reporting processes as well as related projects, publications and events.

Contribution to the Billboard is voluntary.

Initiative for the billboard was made by member States in March 2012 at the meeting of the Joint
UNECE/FAO Working Party on Forest Statistics, Economics and Management, when the need
for a more frequent and regular communication on forest information relevant developments in

the UNECE region was discussed.

Woodnat: Second generation of planted hardwoods forests in the European Union

The Woodnat project consists of 9 participants from 5 different European countries — Spain,
Italy, France, Bulgaria and Romania, covering the Southern arch of Europe. Participants were
recruited based on their capabilities, knowledge and complementary skills and how these will be
useful to the achievement of the Woodnat objectives. In line with the type of action (IA,
Innovation Action) 8 out of 9 are industrial partners, capable of transferring to the market the

results of Woodnat project.

9 Partners

WOODNat aims at providing for the first time an integral approach to walnut hardwood supply
chain from nurseries to close-to-market wood products. Although many projects and tools have
been developed in the past to promote a sustainable management of hardwood plantations, most
of them have failed due to lack of a global approach. Woodnat consortium gathers 9 players
representing the whole walnut hardwood value chain across Southern Europe willing to
collaborate to generate added value: SEISTAG, INDUSTRIAL PLANTS, CREA, BOSQUES
NATURALES, ECM, WAF, LOSAN, ASIMOV and WALE.
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